
Using the Extension Logo

Use the correct logo.
The correct version of the reversed-out (white) logo has an outlined M and 
a white banner. Previous, now incorrect, versions had a solid white M. 

Use the logo exactly as it is, never distorted, stretched, or squeezed. 
Change its size by clicking and dragging from a corner of the image box. Most applications 
automatically keep the original proportions when you drag from a corner. If this doesn’t work, 
hold down the shift key as you click and drag to resize.

Do not alter or recreate the logo in any way.
• Do not separate the elements of the logo.
• Do not add text to the logo or incorporate the logo into other logos or text.
• Contact Agricultural Communications for any logo work.

For the web, use #5D1725 (maroon).

Print the logo in white on dark backgrounds.
Use this “reversed out” logo on black or maroon (Pantone 505).

Print the logo in its official color, maroon (Pantone505), 

OR black on white or light backgrounds.
Do not print the logo in any other colors.

Use the right-sized logo in print materials.
• The vertical logo should be no smaller than 2 inches* wide.
• The horizontal logo should be no smaller than 3 inches* wide.

*Except for promotional items (such as pens and pencils) with other print dimensions.
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Extension’s logo predominates over all Extension programs except 4-H.
• No Extension program logo should be printed the same size as the Extension logo.
• No Extension program logo should appear as equally dominant to the Extension logo.

4-H LEGO®Engineering ClubEnchanted Builds • Volume 3

When to Co-Brand 

• If Extension is the lead organization and does most of the work, 
materials should display the Extension logo prominently.

• If another organization donates funds or goods, but does not 
develop or deliver the program, the group should be listed as a 
sponsor, and the Extension logo should be the predominant identity.

• If the outside organization is a full partner in developing and 
delivering the program, co-brand. 

GROWING HOPE AND RESILIENCE
For more than 100 years, MSU Extension has been serving the needs of farmers, farm 

families, and rural Mississippians, helping them to grow their businesses, care for their 

families and homes, and strengthen their communities. 
Today, we are still standing with you, ready to help you solve problems, 

develop skills, and build a better future.

FARMING IS A HIGH-RISK BUSINESS. You are committed and courageous, but many factors affecting your business are beyond your control.
The challenges are real and daunting. But there are steps you can take to make things better. 

 MSU ExtensionCARES.
 • Agriculture is one of the top 10 most  
  hazardous industries in the U.S. • Natural disasters are devastating  to farm  

  businesses, farm families, and farming  
  communities.
 • Markets are unstable, and farm  income is  
  decreasing, while debt is increasing. • Misuse of opioids is a concern in rural areas.

M2315_CC.indd   1
M2315_CC.indd   1

2/12/20   9:00 AM
2/12/20   9:00 AM

… with equal partners
• Make sure all logos are the same size; maintain white space around 

them.
• Use the partner logos exactly as they are; don’t distort, stretch, or 

squeeze them.

… with the 4-H logo
The Extension logo should appear with the 4-H logo in all 4-H materials.

• Usually, place the 4-H clover to the right of the Extension logo.
• Otherwise, stack the 4-H logo under the Extension logo.

The only exception is promotional materials where space does not allow 
both logos to appear.

J U N I O R  M A S T E R 

W E L L N E S S  V O L U N T E E R

S T U D E N T  G U I D E

Promoting Healthy Living 

Through Community Connections

V  O  L  U  N  T  E  E  R
Junior

Young people interested in agronomy, plant science, agriculture, or 

science have new opportunities to learn valuable career-oriented skills 

and techniques with a trio of agronomy projects. Eight- to 18-year-olds 

are eligible to participate in one or more of the programs. 

What is agronomy? 

Agronomy Day CampDay camps are hosted at Mississippi Agricultural and Forestry Experiment 

Station branches or similar locations. The camps allow 12- to 18-year-

olds to get a realistic feel for many careers in agronomy and other 

agricultural disciplines. Camps will have a formal classroom setting with 

professionals discussing corn, cotton, and soybeans (Figure 1). Agronomic 

discussions will include topics such as crop production, physiology, nutrient 

management, crop breeding, and integrated pest management strategies 

to control insects and diseases. Participants will also learn how genetically 

modified organisms (GMOs), unmanned aerial vehicles (UAVs or drones), 

and water-quality management affect agronomic practices. 

It is the science of studying field-crop production and managing the soil to grow food (for humans and livestock) and fiber to make clothes and other products. Agronomists study crops, soils, ecology, and more. The American Society of Agronomy lists eight areas of interest to agronomists: (1) soil properties; (2) how soil interacts with a crop; (3) nutrient (fertilizer) needs of a crop; (4) when and how to apply nutrients; (5) how crops develop; (6) how climate affects crops; (7) how to control weeds, insects, and diseases; and (8) how to grow crops profitably while protecting the environment. Major agronomic crops in Mississippi are soybeans, corn, cotton, rice, and wheat.  Three projects are available, and you can participate in one, two, or all three projects. The projects are Youth Agronomy Day Camp, Agronomy Bowl, and Agronomy Science Experiments.

Agronomy Projects 
for 

4-H and Youth

Figure 1. Day Camp–classroom learning.

All exceptions must be approved by the head of Agricultural Communications.

… with MSU partners
Co-brand joint programs among Extension, the Mississippi Agricultural and 
Forestry Experiment Station, and other Division agencies and colleges.

Consult with Agricultural Communications if you need to co-brand 
with MSU partners.
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