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*Retail sales data from the Mississippi Dept of Revenue. 

**City/town popula on data was es mated from 5‐year es mates of the 2015‐2019 American Community Survey es mates. 

***Per capita income es mates are for the city/town primary county and es mated from Bureau of Economic Analysis es mates and the 
       Woods & Poole proprietary dataset. 

City/Town Retail Sales Comparison* 

Category 
Retail Sales 

2017 
Retail Sales 

2018 
Retail Sales 

2019 

Total $16,779,613 $15,366,705 $14,316,690 

Agriculture, Forestry, Fishing, and Hun ng N/D N/D N/D 

Mining, Quarrying, Oil and Gas Extrac on N/D N/D N/D 

U li es N/D N/D N/D 

Construc on N/D N/D N/D 

Manufacturing N/D N/D N/D 

Wholesale Trade $2,908,363 $2,747,339 N/D 

Retail Trade $7,801,401 $7,817,186 $7,563,883 

Transporta on and Warehousing N/D N/D N/D 

Informa on N/D N/D N/D 

Finance and Insurance N/D N/D N/D 

Real Estate, Rental, and Leasing N/D N/D N/D 

Professional, Scien fic, and Technical Services N/D N/D N/D 

Management of Companies and Enterprises N/D N/D N/D 

Admin & Support, Waste Mgt, and Remedia on Svcs N/D N/D N/D 

Educa onal Services N/D N/D N/D 

Health Care and Social Assistance N/D N/D N/D 

Arts, Entertainment, and Recrea on N/D N/D N/D 

Accommoda ons and Food Services $876,328 $971,913 N/D 

Other Services (except Public Administra on) N/D N/D N/D 

Public Administra on N/D N/D N/D 

    

 Category 2017 2018 2019 

Total Retail Pull Factor 1.44 1.10 1.06 

Popula on** 735 830 831 

Per Capita Income*** $35,220 $37,281 $38,674 

Retail Popula on Trade Area Capture 1,061 911 879 

Diversions $220,085 $209,417 $195,542 

For further informa on, please contact: 
Sonny Thomas (Mississippi Development Authority)—601.359.9387—sthomas@mississippi.org  
Alan Barefield (Mississippi State University Extension Service)—662.325.7995—alan.barefield@msstate.edu 
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Data Key 
Retail Sales data (total and by sector) were obtained from the Mississippi Department of Revenue Annual Reports for the 
Fiscal Years 2017, 2018, and 2019. 

The Total Retail Pull Factor is calculated as the Trade Area Capture divided by the city/town popula on. If the Total Retail 
Pull Factor is equal to or greater than 1.0, this suggests that the city/town is a rac ng customers from outside its geo‐
graphic boundaries to spend retail dollars. If the Total Retail Pull Factor is less than 1.0, then this suggests that the city/
town is losing shoppers to other geographic areas, thus causing a leakage of trade dollars. 

A value of “N/A” for a par cular value indicates that this value could not be calculated given the available data.  

A value of “N/D” for a par cular value indicates that the data  was not disclosed in the Department of Revenue’s Annual 
Report due primarily either to no ac vity in that sector occurring in the city/town or to confiden ality concerns.  

Trade Area Capture es mates the number of shoppers that the city/town serves. It is calculated by mul plying the actual 
retail sales for the city/town by the per capita retail sales for the state adjusted by income level. If the Trade Area Capture 
is larger than the popula on of the city/town, then the city/town is a rac ng outside shoppers. If the Trade Area Capture is 
smaller than the city/town, then the city/town is losing shoppers to other geographic areas. 

A por on (18.5 percent) of the total sales taxes (except for taxes collected from public u li es and transporta on charges) 
collected from business ac vi es within the boundaries of a municipal corpora on will be transferred to the municipal cor‐
pora on for use in that municipality’s general budget. Data were obtained from various issues of the Mississippi Depart‐
ment of Revenue Annual Report. h p://www.dor.ms.gov/info/stats/main.html  
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